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.thn the feds intervene in the phone business
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he lmmor in your Dec. 20 edi- Federal regulators have g1ven In the Alice-in-Wonderland
ﬁéh’waé’ not confined to the com-  the 3 woerld of Tederal mtervention in
Sec qn. Persons at all familiar pames and the myria : thié marketplace, this communic
3 tlgghe of operating the tel- Up companies t
) Beut:iss surely got a bun- ells’ local market. -
dle of Iaughs from the story in the ese erry-picked the public interest.
Mohney gection headlined “Big € , lucrative busi- -

phone companies recoil from local
service.” "

" Don't you believe that this

- méans AT&T, MCI and Sprint

are really opting out of local serv-
ice. Odds are there is a germ here
of a lobbying ploy to evoke sym-
pathy from the regulators as well
as to re-emphasize their constant
whine about Baby Bells’ “delaying
tactics.”

These companies are really
voicing publicly what they and the
regional Bells have known ail
along: Providing local residential
telephone service costs a whale of
a lot of money.
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son 80 is no big mystery.
spend huge dollops of investment
Blars oo 5 residesTaT marker
where the pro OT carly fi-
n in are slim &

e very act doing so bol-
sters i at the region:

3 real compet;
thus, ral , parring the
Bells from entenng the long dis-

tan a u,

the Big Three?,

est when

IEe consumer is the real loser.
For both the businessman and the
homeowner, the ideal is to have
one cominunicaiions company
that bundles together all service
needs: local, long distance, inter-
national, Internet access, data,
voice, etc., and renders one cus-
tomer-friendly bill.

For the end user of these serv-
ices, keeping one segment of tEe

in ustg_y1 the regional Bells.in a
straifjacket while aﬂomniaﬂ oth-

ers to I the com -

ers 0 roam the competitive piay
ing field freely makes no & at
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